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“For generations, grumbling about the high g , g g g
cost of textbooks has represented a rite of 

passage for college students. p g g

Wide-eyed freshmen feign heart failure as y g
they pay for new PSYCH 101, calculus, and 
unabridged Shakespeare textbooks, while g p ,

more savvy upperclassmen save 25% to 30% 
by scouring the stacks for used titles.”y g

- NACUBO Business Officer, December 2010,
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11.7c Author; 32.5c Paper, printing editing; ; p , p g g;
15.4c Marketing ; 10c: Admin; 7c Income
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P fPreface

Board of Regents has proactively instituted 
Policy 3.1 in 2005, which calls for..y 3 5
Increasing communication among 
students, faculty and college bookstoresstudents, faculty and college bookstores
Ensuring bookstores offer best value to 
studentsstudents
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dOur story today

H  th   k t h   d d  d i tit ti   d How the market has responded and institutions and 
college bookstores are saving money for 
studentsstudents…

Disclosing textbook price  ISBN  with course Disclosing textbook price, ISBN, with course 
schedule – expanded marketplace.
Offering Text‐book rentalsOffering Text book rentals
E‐Books
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W d D l Di tWade Douglas, Director
Georgia State University 

B k tBookstore

B k  i  f   d1. Book options for students
2. Book Rental: Rent‐A‐Text
3 E‐Book: Café Scribe
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3. E‐Book: Café Scribe



Students get 
choices to make 

informed informed 
decisions!
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What is Rent‐A‐Text?

S d      b k f   h  Students rent a book for the semester.
Saves Students Money.

Saves Students cash outlay
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Saves Students cash outlay.



Locally Rentable Title

Candidate Profile
• Four‐Term Commitment

– Does not have to be consecutive

• Not a consumable or loose‐leaf item• Not a consumable or loose‐leaf item
• Not at the end of the edition’s life

Version 1.1, August, 201012Copyright © 2010 Follett Higher Education Group –Confidential & 
Proprietary
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1st Year Results:
22% of students rented 

textbooks

Savings : 
Almost $1 Million to 

Students

 Version 1.1, August, 20101Copyright © 2010 Follett Higher Education Group –Confidential &
Proprietary

Students
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First Year Rental Statistics
Fall Spring  Average/ 

Total

Titles Available  952 909 930 5Titles Available 
for Rent

952 909 930.5

% of Assortment 
Available for Rent

32% 33% 32.5%
Available for Rent

Number of Units 
Rented

9,420 7,347 16,767

Total number of students who rented:

Student Savings $446,966 $470,550 $917,516

6,528 or 21.7% 11



efollett.com
Leading edge retail technology to better serve your 

campus and community needs

FY 08 FY 09 FY 10 FY 11Online  9

Orders 5,168 5,782 6,190 9,499

% Ch i 10% +19% +11% +53%

Textbook 
Option:

% Change in 
orders

10% +19% +11% +53%
Students can 
rent from the 
bookstore  Students getting more bookstore 
or On‐Line!

Students getting more 
comfortable purchasing 

online….

Total online sales for FY 2011 is 19% of all sales
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Another 
Textbook 
O ti

….but not as 
comfortable using 

Option:

E‐Books

digital textbooks.

E‐Books

FY    l     it  $ 6
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FY 2011 sales: 122 units, $7,690
189% increase over prior year



Short Demo
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Low participation due to:p p

1. New product offering
2 Students like paper textbooks 2. Students like paper textbooks 

currently.
3. Portability3. Portability
4. Cultural change?

M  b  th     f th  f tMay be the wave of the future…
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Summary

• Textbook market is constantly evolving
•Students have more choices today
• But Rentals are the new frontier:

One example, One year, One Million 
Dollars in Savings

Technology  will give students more options
More Options Lead to a Better Informed Student
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A Savvy Student ShopperA Savvy Student Shopper…

Mr Elliot MorkMr. Elliot Mork
Senior, Aeronautical Engineering

f h lGeorgia Institute of Technology
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Type Purchase 
Price

Savings vs. 
New

Buyback (if 
readopted) Net Cost

New $100 $0 $50 $50‐$100

p )

Loose Leaf $75 $25 $0 $75

Custom

Digital

$86

$50

$14

$50

$43

$0

$43‐$86

$50Digital

Bundled/w 
passcode

$50

$105

$50

$0

$0

$0

$50

$105

Used $75 $25 $50 $25‐$75

Rental $45 $55 $0 $45

Source: UGA Bookstore 18



Th N t Ch tThe Next Chapter 

• Expand use of options:
– Rentals
– E‐books

• Continue collaboration with faculty
• Educate studentsEducate students
• Evolution of the campus bookstore
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